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IT'S ALL ABOUT OMNICHANNEL
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Test your web
Can you find the right store’s speed now! Canyou easily enter
product quickly? personal details like billing
and shipping address?
WEBSITE SPEED et <tore <hould
., » Web store shou
',% CHECKLIST automatically provide
these details for repeat
< customers

Can you easily place an

order and edit it? « B2B web stores should

make it easy to select
multiple billing and

: shipping addresses
Can you make your payment?
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e-commerce most secure
software

“ PERSONALIZATION

Essential features to personalize for your B2B clients include:

Shipping
and delivery
information

Emails: abandoned
cart emails, special
offers and discounts

At ’.‘ﬁ?

SELF-SERVICE

Product

Pricing catalogs

 Optimize the search functionality in your FAQ.
+ Show related FAQ articles directly in your web store. ATTACH

. Mak that t i t MANUALS AND
SE““F%“BLE able to fill any gaps eft by your FAQ. | DIV INSTRUCTIONS

* Collect data and satisfaction surveys on every T0 PRODUCT
customer service interaction for improvement. DESCRIPTIONS
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